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New website for The British Postal Museum & Archive
From today, 6 June, The British Postal Museum & Archive (BPMA) is launching its brand new redesigned website on www.postalheritage.org.uk.
The website, designed by Mind Unit, has got a new, exciting look as well as lots of new interesting content and features.
The BPMA has had a website since 2006, and after 5 years of continual growth, the structure of the website needed to be overhauled to improve navigation and enhance the visitor experience. 
Every user can now access more than 900 pages. New additions to the site include: 
· New content, such as new articles in the History section;
· Photo galleries and access to bigger images
· Increased focus on social media – it is now easier to share pages and information using Twitter, Facebook and Google Buzz.
· More than 95,000 searchable records in the online catalogue
· The Phillips Collection, comprising of more than 2,200 pages, is now searchable. The Phillips Collection is an unparalleled philatelic collection, chronicling many of the important changes to the postal system in the 19th century. 
The BPMA has in the past two years developed an impressive social media presence on Twitter, Facebook, and Flickr. The organisation also has a regularly updated blog, featuring stories on the BPMA collections, events and other interesting postal related stories.
This launch is just the beginning; many new features and information will be added to the website in the near future. This includes a Timeline of Key Dates, which will launch soon. 
Go to www.postalheritage.org.uk to see the new website.
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Notes to editors:
· The British Postal Museum & Archive is the leading resource for all aspects of British postal history. It is a combined museum and archive, bringing together The Royal Mail Archive and a Museum Store. With collections ranging from staff records to stamps, poster design to photography and from transport to telegrams, it cares for the visual, written and physical records from over 400 years of innovation and service, illuminating the fascinating story of British communications. Records in The Royal Mail Archive are designated as being of outstanding national importance. For more information see www.postalheritage.org.uk
· Mind Unit enables businesses and organisations to become profitable digital media owners. Launched in 2001 and with offices in London and Sheffield, they work with more than 50 organisations creating sustainable long-term online solutions that evolve as their clients’ grow and new opportunities to engage with people emerge.
Mind Unit’s design philosophy and technical expertise delivers engaging user experiences that build audiences and deliver a measurable return on investment. www.mindunit.co.uk
